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Status

'he Trans in Form backdrop
Guidelines and tools
Attractivity Barometer
Scenario Planning

New narratives and storytelling
Urban design

Branding Rural highlights
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Lost iIn Translation!
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 Attractiveness for settlement
leads to population growth

-

More jobs in local
businesses

Production: Businesses
that exports products or
services out of the place.

other businesses

Attractiveness for production ,
-\ and visitors gives growth in the s /)

\ [|||[[]t)e[ ()I l()hs -

Growth in the number of jobs in /

Visitors create
businesses In retall,
restaurants, hotels and
culture/entertainment.
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Rural highlights?
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A Rural Highlight?

ENGINEERING TESTING SUBSEA

Hayteknologisk industrielt kraftsenter pa 12.000 m*
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Challenges

Where is Europe going?

Globalisation and migration?

Recession?

The real economy vs. the virtual economy?
Resilience?

Attractiveness for settlement?

New narratives and storytelling?

Ambient branding?
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[CalyiN * gobbEs ™= |

15 BCKS THAT'S RIGHT! HoW Do Yo SUPPLY AND
A GLASS Z/  WANT SOME 7 JUSTIFY CHARGING DEMAND.
1S DOLLARS 77
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WHERES THE
DEMAND 2/

I DONT SEE

AN DEMAND /

THERES LOTS
OF DEMAND/
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SURE! AS THE SOLE

STOCKHOLDER IN THIS
ENTERPRISE, I DEMAND

MONSTROUS PROFIT ON
\_\\:NEST“ENT ’ /_/
~uby



http://www.pathikshah.com/blog/wp-content/uploads/2009/02/calvin-hobbes-recession-1.jpg
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People

- Physical & mental
health

- Economic standard of
living

- Safety

- literacv

External shocks & stresses <

l

Social system

/N

e

Relationships

- Civic engagement

- Social networks &
associations

- Support of charitable &
non-profit orgs
- Social contacts

Innovation (renewal)
- Knowledge & skills
-R&D

- Technology

- Diversity

Continuity (stability)

-Shared values &
history

- Traditional knowledge

- Culture

- Risk management

Resilience
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Storytelling
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Hug the Bear!

(: SUWALK|
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http://www.um.suwalki.pl/page.php?id=3658

Image - sign

YOU DON'T
UNDERSTAND ME..
OR WITTGENSTEIN!

Game Over
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t branding?

Ambien
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Branding as Social networking?
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We will not change the
world, but ...

Thank you for listening!

TRANS I FORY
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